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| To Our Shareholders

We would like to extend our sincere gratitude to all shareholders for your continued support for TOW Co., Ltd.
On June 30, 2015, the Company concluded its 39th business term (from July 1, 2014 to June 30, 2015) and it is our
pleasure to present you with the report for the term.

During the term under review, the Japanese economy was on a gradual recovery track on the back of aggressive fiscal and
monetary policies by the government.

In the advertising industry to which the Group belongs, total domestic advertising expenditures in 2014 (from January
to December) amounted to ¥6,152.2 billion (an increase of 2.9% over the previous year, according to “Advertising
Expenditures in Japan” released by DENTSU INC. in February 2015), increasing for the third consecutive year.

Sales of major advertising agencies in 2014 (from January to December) increased for the third consecutive year
(according to “Advertising and the Economy” published on February 21, 2015), while sales in the period from January to
June 2015 remained sluggish, with sales of some advertising agencies declining year on year (according to “Advertising and
the Economy” published on August 1, 2015).

In such a business environment, sales activities focused on important customers and initiatives to strengthen the
management of orders carried out in this term, continuing from the previous term, have achieved some favorable results.

In addition, company-wide initiatives of strengthening capabilities for Interactive Promotion (IP) have steadily achieved
results. Among others, we succeeded in getting new projects such as new product launches mainly in industries of
automotive, foods, beverages, etc., and achieved increase in number of orders and improvement of profitability of medium
to large projects (projects of more than ¥50.00 million).

*IP: Promotion which encourages people to share and disseminate information on memorable experiences created with

digital technology and ideas.

As a resulg, after the projection was revised upward on June 30, 2015, due to factors such as increase in contract amount of
the existing projects, increase in profits as a result of control of selling, general and administrative expenses, change in the
timing of the recording of project sales to the next fiscal year, etc., consolidated net sales for the term under review was
¥13,442 million (up 10.3% year-on-year), down ¥10 million from the forecast of June 30,
2015, operating income was ¥1,335 million (up 30.0% year-on-year), up ¥30 million,
recurring profit was ¥1,349 million (up 30.4% year-on-year), up ¥30 million, and net
income was ¥818 million (up 28.2% year-on-year), up ¥22 million.
We would appreciate your continuous cooperation and support to the Group.

September 2015

s G

President and Chief Executive Officer (CEO)




| Business Summary

Business Summary by Sector

Exhibitions & Shows
Consolidated sales for the term under review increased due to
orders received from public offices, etc. for exhibitions.

Culture- and Sport-related Projects
Consolidated sales for the term under review decreased 0.9%
year-on-year, despite orders received in connection with the
Olympics and the inter-high school championships.

Public Relations
Consolidated sales for the term under review increased 13.6%
year-on-year, due to orders received from major car
manufacturers for launch events of their new models and

cigarette manufacturers for outdoor festivals.

M Consolidated Sales Breakdown
Years ended June 30

Sales Promotion
Consolidated sales for the term under review increased 7.6%
year-on-year, as demand remained comparatively strong for
promotion activities for major car manufacturers, major home
appliance manufacturers and major beverage manufacturers.

Materials Production
Consolidated sales for the term under review rose 6.8% year-
on-year, due to increase in orders from public offices for office
administration and a rise in orders from major food
manufacturers and major beverage manufacturers.

Event Planning

Consolidated sales decreased 3.4% year-on-year.

Event category 2014 2015 Year-on-year (%)
Amount (¥ million) Percentage of total (%) Amount (¥ million) Percentage of total (%)
< | Exhibitions & shows - - 136 1.0 -
.§ Culture- and sport-related projects 224 1.8 222 1.6 (0.9)
2 | Public relations 3,796 312 4312 321 136
% Sales promotions 6,933 56.9 7,461 55.5 7.6
& Materials production 1,142 9.4 1,220 9.1 6.8
Subtotal 12,097 99.3 13,354 99.3 10.4
Revenue from event planning 91 0.7 88 0.7 (3.4)
Total 12,188 100.0 13,442 100.0 10.3




| Business Summary

Tasks Ahead

In Japan, a recovery trend is seen in total domestic advertising
expenditures, and among others, year by year, there is a growing
tendency of customers (advertisers) to have strong expectation
for their promotions to have an immediate impact on sales. As a
result, with regard to advertising expenditures for the non-mass
media (i.e. media other than television, radio, newspapers and
magazines), the trend toward expansion continues in terms of
amount and shares, and this trend is particularly significant for

the share of major advertising agencies of sales.

In the non-mass media, there is a large expectation of clients
toward Interactive Promotion (IP) which combines real-world
promotion and information diffusion measures using the
Internet. In response to these trends, we will focus on

implementing the following initiatives.

1. “Accelerating the enhancement of IP capabilities” and further
promoting “collaboration with different industries”

We aim to enhance IP capabilities by promoting “collaboration

with different industries”, such as a business alliance with

“1-10design”, a business alliance with “Omoshiro Hojin

KAYAC”, and strengthening relationships with network

companies designated by “PARTY”, where Japan’s leading

creative directors gather.

2. Strengthening “integrated promotion capabilities” including IP

(1)Mr. Akihito Abe, a creative director with his strength in
constructing communication with digital as the starting
point, and with a number of awards such as the Cannes
Lions, etc., was appointed as a Creative Director of the
Company. We will strive to strengthen our creative
capabilities.

(2)A professional with over 30 years of experience in the field of
integrated promotion joined the Company as a senior
executive.

We will pursue further reinforcement of our “Integrated

Promotion Capabilities”.

3. Further strengthening “Group capabilities”
We will enhance production readiness for increasing inbound
and outbound demand, by merging “soil inc.”, a subsidiary with
bilingual talents, into “T2 Creative Co., Ltd.”

We will continue to further expand external sales, bringing
“T2 Creative Co., Ltd.”, a production subsidiary, to the

forefront.



| Consolidated Balance Sheets

As of June 30, 2014 and 2015

Thousands of yen

2014 2015 2014 2015

Tangible fixed assets: 71,727 90,579 Total liabilities 3,335,210 3,808,304
"""" Buldng  F05 3551  Netasses
 Tools, fumitureand fixvures u93 8216 Sharcholders equiy seigy 6241817
 lesedases 71 278 Capilsock sas04 948994
Cted s 607  Copialsupls Ly 1,085,436
| Intengbleases 1805 N Reancdeming 000 - 4106100 - 459,646
 Investmeatandotherss L3938 B Tesysok s (392.260)
| lveomens insecurides 613964 6638  Acumiltedoter omprebensheincomes s G362
' Refundable insurance premium w6z 266464 Newncldginslose)moterscaris 082 109956
 Defermedaases 11497 9543  Reviluaionreserveforlnd w66y w6619
 Leashoddeposis 48513 I6L16  Subscriptionrightstosharess 18361 30196
"""" Oher 4310 4310 Totlnetassets 5,644,466 6,335,356

Total assets 8,979,677 10,143,660 Total liabilities and net assets 8,979,677 10,143,660

Note: The amounts listed above are rounded down to the nearest thousand yen.



| Consolidated Statements of Income

Years ended June 30, 2014 and 2015

Thousands of yen

2014 2015
Net sales 12,188,866 13,442,241
""""""" Costofsales o460 13702474
© Grossprofic 176355 2009766
""""""" Selling general and administrative expenses 729514 734694
 Operatingincome 10640 1z@sen
""""""" Non-operating income 7519 2500
""""""" Non-operating expenses 880 10150
© Recurringprofic 103548 1349901
""""""" Extaordinary income 4o 4 a3
 Incomebefore income taxes 1078282 1352339
""""""" Income taxes - current 45603 48703
""""""" Income taxes - deferred —(608) (4848
" Incomebefore minority interests 638336 818483
""""" Netincome . 6836 88483

Note: The amounts listed above are rounded down to the nearest thousand yen.

| Consolidated Statement of Changes in Net Assets

Year ended June 30, 2015
‘Thousands of yen

1 h

d other income

Shareholders’ equity Acc

Net unrealized : Total Subscription Total net
Total Revaluation

o G M O i PRE ek mmie gL S

Balance as of July 1, 2013 948,994 1,027,376 4,106,100 (470,644) 5,611,827 60,892 (46,614) 14,278 18,361 5,644,466
 Changesduring theterm
"""" Dividends (24930 G430 (3249
 Netincome 88483  sis4s3  gig4s3
”””” Acquisiton of weasury sock @) @
 Diposalofsock 8050 78453 136513 136,513
iz;cﬁggﬁifj;‘:“;;;‘:;“ 49,063 49,063 11,835 60,899

Total changes during the term - 58,059 493,546 78,383 629,990 49,063 - 49,063 11,835 690,889
 BalanceasofJune 30,2014 948994 1,085,436 4,599,646  (392,260) 6,241,817 109956  (46,614) 63,342 30,196 6335356

Note: The amounts listed above are rounded down to the nearest thousand yen.



| Consolidated Statements of Cash Flows

Years ended June 30, 2014 and 2015

‘Thousands of yen
2014 2015
Cash flows from operating activities (86,137) 1,287,997
Cash flows from investing activities 118,342 (67,435)
Cash flows from financing activities (314,469) (189,467)
Net increase (decrease) in cash and cash equivalents (282,264) 1,031,094
Cash and cash equivalents at beginning of year 2,478,857 2,196,593
Cash and cash equivalents at end of year 2,196,593 3,227,688
Note: The amounts listed above are rounded down to the nearest thousand yen.
Years ended June 30
® Net Sales ® Recurring Profit ®Net Income
[ Half-year period MFull-year period [WHalf-year period MFull-year period [ Half-year period MFull-year period
(Millions of yen) (Millions of yen) (Millions of yen)
20,000 1,500 1,000
1,349
1,200 800
15,000
12188 900 600
10,000 | - - - -
600 | - 400 - - - -
>000¢ - 300 - 200 -
0 0 0
2013 2014 2015 2013 2014 2015 2013 2014 2015
Millions of yen
2013 2014 2015
Net sales 12,346 12,188 13,442

Net assets 5,285 5,644 6,335




| Non-Consolidated Balance Sheets

As of June 30, 2014 and 2015

Thousands of yen

2014 2015 2014 2015

Total liabilities

Net assets

77777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777 Subscription rights to shares: 18,361 30,196
Total net assets 5,469,451 6,067,381
Total assets 8,659,000 9,680,242 Total liabilities and net assets 8,659,000 9,680,242

Note: The amounts listed above are rounded down to the nearest thousand yen.



| Non-Consolidated Statements of Income

Years ended June 30, 2014 and 2015

Thousands of yen

Net income 625,373 725,524

Note: The amounts listed above are rounded down to the nearest thousand yen.

| Non-Consolidated Statement of Changes in Net Assets

Year ended June 30, 2015
Thousands of yen

Shareholders’ equity Val and lation adj
Capital surplus Retained earnings Net Total  Gubscription
Capital Other capital ¢l Other retained eanings o] Treas Total lized Revaluati [uati i ghtspto Total net
stgck Capital surplus c-all-oi Al e . ) ret:.itne d s toc“ry Shareh?lders’ gains (losses) reserve for and. Stere assets
reserves  Gainon disposlof p! ] reserve  General md i equity on ot.h.er land tre.mslauon
rauysuk  SUTPIUS reserve  ariedfo G securities adjustments
Balance as of July 1,2013 948,994 1,027,376 - 1,027,376 22,845 3,200,000 708,240 3,931,085 (470,644) 5,436,812 60,892  (46,614) 14,278 18,361 5,469,451

Net changes of items other
than shareholders’ equity

Balance as of June 30, 2014 948,994 1,027,376 58,059 1,085,436 22,845 3,500,000 808,827 4,331,672 (392,260) 5,973,842 109,956  (46,614) 63,342 30,196 6,067,381

Note: The amounts listed above are rounded down to the nearest thousand yen.




| Corporate Profile

As of June 30, 2015

Name: TOW Co., Ltd.
Head Office: Kamiyacho Central Place, 3-13, Toranomon
4-chome, Minato-ku, Tokyo 105-0001
Establishment: July 6, 1976
Paid-in Capital: ¥948,994 thousand
Number of Employees: 159
Main Business Lines: 1. Planning, production, construction, creation and
management of events and seminars

N

. Construction of buildings and erection of
other structures, interior decoration, and
electrical installation work performed under
contract for promotional and other events

(S8

. Planning and production of advertising and
public relations events

4. Planning and production of sales promotion
campaigns, and planning and publishing of

exhibitions and interior decoration

N

. Planning, production, sales, and import/export
of advertisements, promotional goods and
premiums related to sales promotion

(=)}

. Planning, production and publishing of
various printed matters

M Directors and Corporate Auditors (As of September 25, 2014)

Chairman Osamu Kawamura
President and Chief Executive Officer (CEO) Kouji Egusa
Managing Director and Corporate Officer Michihiro Akimoto
Managing Director and Corporate Officer Hajime Kimura
Managing Director and Corporate Officer Takehito Masumori
Director and Corporate Officer Shigeo Shimamura
Corporate Officer Satoshi Suzuki
Corporate Officer Isao Miyake
Corporate Officer Kenichi Murazu
Corporate Officer Hodaka Kosugi
Standing Corporate Auditor Haruo Kurami
Corporate Auditor Shintaro Hagiwara
Corporate Auditor Shigeo Yoshida

| stock Information

As of June 30, 2015

1. Number of shares authorized to be issued....... 48,000,000 shares

2. Number of shares issued.........cccoeeverererennnnne. 12,242,274 shares
3. Number of shareholders .........c.ccccoeviriiininiicieieicee, 6,058
M Shareholders by Type

M Securities companies 1.04%
[WFinancial institutions 11.83%
M Overseas corporation and other 12.19%

Individuals & others 63.52%

Treasury stock 8.49% 4)

B Other domestic corporations 2.93%

M Shareholders by Number of Shares Held
(Breakdown of shareholders by number of shares held.)

71100 or more 1.32%

10 or more 17.41% T

1,000 or more 0.07% —
5,000 or more 0.10% —




Shareholder Information

Business year: From July 1 to June 30 of the following year
Regular general meeting of shareholders: September every year
Administrator of stockholders' register and Mitsubishi UFJ Trust and Banking Corporation
special account management institution: 4-5, Marunouchi 1-chome, Chiyoda-ku, Tokyo
Contact/Mailing address: Corporate Agency Div, Mitsubishi UF] Trust and Banking Corporation
7-10-11, Higashisuna, Koto-ku, Tokyo 137-8081, Japan
Tel (toll free number): 0120-232-711
One trading unit: 100 shares
Method of public notices: http://www.tow.co.jp/
(When electronic public notices are not
possible due to accidents or other unavoidable
reasons, they will be made available in the

newspaper, the Nihon Keizai Shimbun.)

TOW.1mD

TOW CO., LTD.
Kamiyacho Central Place,
3-13, Toranomon 4-chome, Minato-ku, Tokyo 105-0001, Japan
Tel: +81-3-5777-1888

http://www.tow.co.jp/



